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Retail 5.0: Where technology
and customer experience meet
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Retail has gone a long way since the days
we went shopping in the physical stores to e

U buy what we wanted. Technology has i

revolutionized the way we shop in many

ways, but what's particular about Retail 5.0 i

Is the shift of focus: right now, the customer RN

oooooooooooo

IS at the centre of all decisions.

Today, the standards for retail brands are at their
peak. Customers expect exceptional treatment
through all mediums, digital and physical. Moreover,
the competition with other stores has become
global since people can access online stores
worldwide. Here are some of the changes that Retaill
5.0 brought to the table to stay up to date with the

\ new practices to retain today's clients. )_/
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Consistent Interactions
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Being present across all platforms is
necessary for big retail stores that
used to worry only about their
physical shops or online stores in
previous years. Today, they must
allow the clients to choose where
they want to interact and adhere to
their preferences. However, it comes
with a cost.
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This factor is taken into account in
this new model and points its finger ———
towards consistency. To to create
that consistency, brands need to

optimize their content strategies and e
communicate with all the parties [ %
involved, which can be a challenge. <




Personal Experience

By personal experience, we
mean that the products and
services we offer need to
be more and more
personalized and cater to
every client's specific,
unique needs. Learning
about our clients is more
iImportant than ever in
order to provide the human
feeling they want. This
might sound obvious, but it
can become blurred with

the increment of technologies we

new technologies that iImplement and never lose
appear fantastic, but sight of the real goal:
Introduce obstacles when it creating a good and
comes to creating real engaging experience with
Interaction. So, we must be our customers. And that
careful with the takes us to our next point.
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Customer Experience _I_

Some of the most successful businesses
pride themselves on having a significant
and competent research team to
determine what experience customers
expect and then provide it for them.
Most of the time, the experience is as
Important as the product or service itself.

Buying products quickly, without
confusion, and seamlessly, takes expert
knowledge of how people interact with
our platforms. Therefore, it is essential
to value that knowledge and to always
consider it when building new assets,
bearing in mind that a minor
Inconvenience for the customer can
result in a significant loss of sales.
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Customer Experiences
Designed for a Virtual World

www.acftechnologies.com
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